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Introduction  

 

This document contains brief summaries of 19 “Big 

Ideas” that emerged from a 12-month planning 

project to create the One Community Plan, a 10-

year economic growth plan for South St. Petersburg.   

 

When originally launched, the purpose of the One 

Community planning project was to identify and 

develop “10 Big Ideas to Transform the Economy of 

South St. Petersburg,” as a simple yet impactful 

approach to the city’s first economic growth plan for 

the 25-square mile South St. Petersburg area.  

 

Given the excitement among One Community Plan 

Development Committee (PDC) members, the 

community may ultimately opt to shed the self-

imposed limit of 10 Big Ideas.  

 

The PDC may expand the scope of the One 

Community Plan to 12 or more Big Ideas, depending 

on feedback gathered from the community and 

continued deliberation by the PDC.  

 

For now, though, the One Community Planning 

Leader Group is asking community residents and 

leaders to weigh in, via an online survey and live 

feedback at an April 30, 2019 VISIONDISTRICT Expo 

where the 19 Big Ideas will be presented.  

 

To vote on your top 10 favorite ideas and/or to 

provide other feedback, please complete your online 

survey at: https://OneCommunityStPete.com/Vote-

for-10-Big-Ideas.     

 

To reach us with additional ideas or questions, please 

email us at OneCommunityPlan@gmail.com.  

 

The One Community Plan development project is 

housed at the Pinellas County Urban League and is 

jointly led by The 2020 Plan, the New Deal Team, 

Collective Empowerment Group of the Tampa Bay 

Area, Community Development and Training Center 

(CDAT), and Mt Zion Progressive Missionary Baptist 

Church, with organizing support and sponsorships 

from Pinellas Ex-Offender Re-Entry Coalition and 

Pinellas Opportunity  Council  

 

19 Big Ideas 
  

Equity Policy  

1. Community Benefits Agreement Policy  

& Council  [Pg 2]  

Real Estate Development & Investing  

2. VISION Investors [Pg 3] 

3. Sunshine City Accessory Dwelling Units [Pg 4] 

4. Ultrathon Athletic Training Center [Pg 5] 

5. The Smart Hub Center at Skyway Plaza [Pg 6] 

6. The Opportunity Fund by BBIC [Pg 7] 

7. Collaborative Approach to Redeveloping 

Tangerine Center [Pg 8] 

Business Equity & Business 

Development  

8. The Mainframe [Pg 9]   

9. Diverse Equity Pipeline [Pg 9] 

10. Pooled Equity Fund for Community-Based 

Businesses [Pg 10] 

11. Districts & Corridors Promotion Plan [Pg 11] 

12. Supplier Diversity & Inclusion Demonstration 

Project [Pg 12] 

13. One Community Grocery Co-op [Pg 13]  

Entrepreneurial Incubation & Shared 

Services  

14. Incubator Promotions Partnership [Pg 14] 

15. Tech Biz Center in Midtown [Pg 14]  

Economic Development Institution  

16. Economic or Community Development 

Organization [Pg 15]   

Financial Capacity/Wealth Building  

17. Generational Wealth Pledge Campaign [Pg 15] 

18. Comprehensive Community Development & 

Financial Capacity-Building Program [Pg 16] 

Community Image and Marketing  

19. The New Image News Project [Pg 17] 

https://onecommunitystpete.com/Vote-for-10-Big-Ideas
https://onecommunitystpete.com/Vote-for-10-Big-Ideas
mailto:OneCommunityPlan@gmail.com
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Community Benefit Agreement Policy & Council 
 

IDEA:  
Advocate for and co-create a community benefit 

agreement policy (CBA) with the City to ensure 

inclusion of community workers, contractors and 

investors on City-supported development projects. 

 

Working hand-in-hand with City leaders the New 

Deal and 2020 Plan teams are helping to create a 

sustainable CBA Policy, and to help facilitate CBAs 

with developers, to help them connect more 

opportunities (contracts and jobs) to South St. Pete 

residents and business owners. In August 2018, 

community partners developed recommendations 

for a proposed CBA for developers taking part in 

redevelopment of Tropicana Field. In 2019, partners 

continue to work with city leaders to create a 

standing CBA policy (described below).  

 

3-Part CBA Strategy for St. Pete  

Community meetings convened by the One 

Community Plan crystalized three desired features 

of a St. Petersburg CBA policy.  
 

▪ First, a developer whose project meets the 

criteria for CBA coverage (i.e., a covered 

developer) should be required to produce a 

Community Impact Report, made available to 

the public, that lists expected benefits and 

detriments or disadvantages for the community 

that will result from the development.  

▪ Second, the developer will negotiate with 

community representatives on what benefits will 

be provided to the community to ensure the 

community gains from the project. 

▪ Third, a further component of a St. Pete CBA 

effort is creation of a Council to negotiate on 

behalf of the community. Council members will 

be representatives of diverse community 

organizations.  

 

Why this Strategy  

This CBA policy provides extreme flexibility to both 

the developer and the community representatives: 

it is entirely a process requirement. What type of 

benefits are negotiated (if any) would be left up to 

the two parties doing the negotiating. But what this 

“process” requirement does do is ensure that 

community interests are “at the table” and are 

incorporated into important development projects.  

 

Finally, the policy would require covered 

developers to engage in this process; simply 

inviting and incentivizing them to do so would be 

inadequate.   

 

Past experience with city efforts to include 

apprentices and hard-to-hire employees in city-

contracted construction work shows that 

contractors or developers are unlikely to take 

advantage of these opportunities to help 

disadvantaged communities unless required to do 

so. Experience with affordable housing efforts 

demonstrates the same thing.  

 

For more details:   

Attorney Tamara Felton, CBA Policy Chair  

One Community Plan Development Committee  

tamara@feltonhowardlaw.com / 727-202-8626 
 

Bruce Nissen, CBA Policy Co-Chair 

One Community Plan Development Committee  

brucenissen@gmail.com / 786-208-0017 

 

Florida Example of a CBA  

The City of Miami provides a recent example of the 

CBA approach in action. City leaders worked with 

developers of the billion-dollar Magic City 

Innovation District there to craft a range of cash 

and in-kind contributions to community priorities 

and organizations.  
 

Community Benefits 

◼ $10 MM to affordable 

housing in Little Haiti 

◼ $173 MM in annual local 

expenditures 

◼ 3.8 acres public space 

◼ 870 construction jobs  

◼ 9,000 permanent jobs with 

$536 MM in annual wages  

◼ Etc.  

mailto:tamara@feltonhowardlaw.com
mailto:brucenissen@gmail.com
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VISION Investors  
 

IDEA:  
Create a real estate investment collaborative or 

cooperative that a) speeds development in South St. 

Petersburg and b) makes investing and wealth-building 

affordable to many more community residents. 
 

The idea to create a real estate investor collaboration 

or coop was raised by One Community PDC member 

Izabelle James. The inspiration for this to be the first 

idea out-of-the-gate for trial by One Community was 

from PDC member Annie Tyrell while PDC member 

Judith Turner led the group to consider Northeast 

Investment Cooperative (NEIC) as a potential model.  
 

NEIC allows residents of Minnesota to invest to 

collectively buy, rehab, and manage underutilized 

commercial and residential property in Northeast 

Minneapolis. NEIC’s vision is to invest capital, actively 

recruit local businesses to occupy properties, and 

support businesses to grow and thrive, in order to 

transform its target area “one building at a time.”  
 

 
◼ “After” photo of a renovated commercial facility  

by the Northeast Investment Coop  
 

St. Pete’s VISION Investors  

Here in St. Pete, a steering group created two 

entities to begin to develop real estate investment 

strategies (a non-profit, VISION Management Group 

and a for-profit, VISION Investment). VISION stands 

for Vested Investment Strategies In Our Neighbor-

hoods. The group has elected an interim board and 

officers which is meeting monthly to review real 

estate development project possibilities and to set 

strategies and plans for launch.  

 

The VISION team is exploring the successes and 

failures of other collaborative and collective real 

estate investment models such as the Tulsa Real 

Estate Fund (TREF). According to its website, the 

Fund was qualified by the Securities and Exchange 

Commission as a Regulation A+ Tier II real estate 

crowd fund in February 2018, and in its opening 

week, raised $10 million in capital commitments 

from 12,000 investors. The minimum to invest is 

$500, and the largest contribution so far is $40,000.  

 

TREF made its first purchase in October 2018, paying 

$2.1 million of a 30,000 square foot building that will 

become an entrepreneurial incubator and production 

studio known as the Legacy Center. TREF’s goal is to 

become a capital partner for Atlanta area investors 

and developers. The group had reportedly invested a 

total of $4 million by December 2018.  

 

News broke in March 2019 that the SEC has issued a 

grand jury subpoena to review the structure and 

marketing of the TREF. Time will tell whether the 

model is successful.  

 

 
◼ Jay Morrison, and his wife, Ernestine, hold up 

copies of the floorplan for the new building. 

Courtesy of Tulsa Real Estate Fund  
 

A third potential model is the Miami Millennial 

Investment Firm, formed by 12 young black 

professionals in 2015, who invested $10,000 each to 

seed their first two deals – rehabilitation of two 

blighted single-family home properties. The group’s 

founding aim was to buy properties, then rehab and 

sell them, focusing in gentrifying neighborhoods like 

Liberty City, Brownsville, Overtown, and Little Haiti.  

 

For more details:  

Izabelle James, Co-Chair, VISION Management & 

Roy James, Chairman, VISION Investment  

info@jamesinsurancesolutions.com 

(727) 384-0096

mailto:info@jamesinsurancesolutions.com
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Sunshine City Accessory Dwelling Units Project  

 

IDEA:  
Create an organized approach to investing in Accessory 

Dwelling Unit development by South St. Petersburg 

homeowners as a way to grow wealth and income.   

 

This emerging project was conceived during the 

exploratory stage that led to formation of VISION 

Investors (featured on page 3). One Community 

PDC Member April Harley raised the idea of doing a 

project that would help homeowners build 

Accessory Dwelling Units (ADUs) on their properties 

in South St. Petersburg.  

 

The idea generated immediate excitement for its 

ability to generate a host of benefits. Not only 

would the idea create a new source of income and 

wealth for South Petersburg home and property 

owners; it would also help address the City’s urgent 

shortage of affordable housing.  

 

One approach to launching the idea is to create a 

trial/pilot program to support 20 homeowners with 

subsidies, loan access and technical assistance to 

build ADUs on their properties. The program could 

also leverage and expand the same network of 

contractors authorized to work on other City-

supported projects (while building that network to 

include more minority-owned contracting firms). 

 

The One Community Plan team plans to engage an 

architect to create renderings for ADUs in multiple 

formats – including renditions for a standalone 

backyard unit, an above-garage unit, and an 

attached side yard unit.  

 

Recent policy advancements at the City level may 

give wings to the concept. The St. Petersburg City 

Council is taking action to change ordinances to 

allow more property owners to build ADUs.  

 

For more details:   

April Harley, Co-Founder 

HarleyOutlaw™  

727-642-8259 

april@harleyoutlaw.com  

 

 

 

 

 

 

mailto:april@harleyoutlaw.com
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Ultrathon (World Class Athletic Training Center)  
 

 

 

 

 

 

 

 
 

 

IDEA:  
Create a joint venture among pro athletes to develop a 

world-class athletic training facility in St. Petersburg 

 

The vision for Ultrathon was inspired by 9-year NFL 

veteran Louis Murphy, Jr. in 2018 as a priority for his 

post-NFL career. NBA Champion Marreese Speights 

became a first partner in the vision. The project is 

being designed as a collaboration with some of the 

many professional athletes who call St. Pete home. 

The idea stems from Murphy’s and Speights’ own 

experience, during their pro careers, desiring to 

return home for downtime but being forced to travel 

to other cities for off-season pro-quality training.  

 

They heard similar tales from other NFL and NBA 

athletes who were born and raised in St. Petersburg 

but could not find the training they needed there to 

keep their skills sharp when not on the field or court. 

The City boasts homegrown talent such Dante 

Fowler, Jr. (LA Rams), “The Twins,” Shaquill and 

Shaquem Griffin (Seattle Seahawks), Isaiah Wynn 

(New England Patriots), Marquez Valdez (Green Bay 

Packers), and Josh Bellamy (New York Jets).  

 

Yet, St. Pete’s star athletes, rather than spending off 

seasons at home, must trek to cities such as Miami, 

Atlanta, and Los Angeles to hone their skills. The 

concept is to organize investment from St. Pete-

based NFL and NBA alumni, and local investors, to 

develop the world-class athletic center.   

 

The Facility  

Ultrathon will be a training site for pro athletes, a 

fitness facility for local resident members, and a year-

round hub of youth sports programming.  

Viable in 20,000 to 50,000 square feet of space, the 

facility’s features will include workout equipment 

(e.g., elliptical machines, treadmills, free weights, 

stationary bikes, Pilates equipment), a yoga studio, a 

boxing ring, indoor field turf, cardio activity rooms, 

an underwater treadmill for rehab purposes, a 

nutrition center, and potential sub-tenants such as a 

physical therapist, sports physician, and nutritionist.  

 

The design will be informed by model facilities such 

as O Athletik (Houston) and Bommarito (Miami). The 

team is evaluating two potential sites in South St. 

Pete and may evaluate additional sites in 2019.  

 

Public Private Partnership Model  

Murphy and Speights  are cultivating a public-private 

partnership model to develop the facility, in order to 

leverage owners’ equity along with social equity 

sources such as the New Markets Tax Credits 

Program and the Opportunity Zone program.  

 

Consistent with Murphy’s and Speights’ track record 

of “giving back” in to their hometown, the project 

will be designed to maximize community impact. In 

addition to job creation, Ultrathon will be a pillar of 

youth sports and personal enrichment programs. 

Partners will include 1st Downs 4 Life, a 501c3 

founded by Murphy in 2008, which has welcomed 

two dozen pro athletes and thousands of “at 

promise” youth to annual training camps that 

developed their skills, for on and off the field.  

 

For more details:   

Louis M. Murphy, Jr., CEO, One8Development &  

Founder, 1st Downs 4 Life, Inc. 

One8Dev@gmail.com   

www.1stdowns4life.org 

◼ O Athletik, Houston  

mailto:One8Dev@gmail.com
http://www.1stdowns4life.org/


Summary: 19 Big Ideas ◼ 6 

The Smart Hub Center  

IDEA:  
Adapt and revitalize vacant big box spaces in low-income 

neighborhoods and redevelop them to combine 

affordable housing with co-working and operating space 

for entrepreneurs.   

 

The Smart Hub concept is a creation of the Florida 

Housing Coalition (Coalition) as an awardee of the 

$10 million Fannie Mae Sustainable Communities 

Innovation Challenge to generate creative solutions 

to affordable housing issues. Fannie Mae will award 

funds in three phases to projects that connect 

housing with three components of a sustainable 

community: Employment, Health and Education.  

 

The Coalition was selected as one of three awardees 

nation-wide under Phase 1 of the Challenge for its 

concept of adaptive reuse of vacant big box retail 

for affordable housing and coworking space for low-

income entrepreneurs. Vacant retail is common, 

particularly in low-income communities, where large-

format stores close locations, never to return, 

resulting in a permanent loss of jobs and blight.  
 

The Coalition will complete a research and design 

project focused on a site, Skyway Plaza on 62nd Ave. 

S. and MLK Street and preliminarily envisions a reuse 

that includes affordable housing targeting 

entrepreneurs and the following components: 
 

▪ Healthy Food Component – the exit of Sweetbay 

grocery and Walgreens left a void in access to 

healthy food in neighborhoods surrounding 

Skyway Plaza. Smart Hub addresses this through a 

small format healthy food market.  

▪ Retail Incubator – Micro-storefronts, office, and 

production and distribution space to provide on-

site facilities and support for the entire retail life-

cycle, helping turn Skyway Plaza into a destination, 

attracting shoppers from the city and region.   

▪ Food Production Incubator – Micro-storefronts, a 

commercial kitchen, and food storage facilities to 

support to growth of food businesses such as 

bakeries and restaurants.  

▪ Robotics & 3D Printing Lab – To create high-wage 

opportunities, the project will link to institutions 

such as Lakewood High’s Center for Advanced 

Technologies and Pinellas Technical College 

▪ Co-Working Space – This will be flexible space, 

including some private offices, for business owners 

currently operating out of their homes who need 

affordable, public-facing, space or room to expand 

(i.e. hire more employees). This will also encourage 

collaboration to support business growth. 

▪ Recreational & Event Space – This will further 

invite the community into the space as well as 

provide open space for area residents and 

consumers.  
 

The Coalition’s research and design work will result 

in a guidebook and pilot project, serving as a 

blueprint for how communities throughout the 

nation can adaptively reuse vacant big box retail to 

connect affordable housing with jobs.  
 

 

 

The Florida Housing Coalition is a statewide 

nonprofit providing training, technical assistance and 

advocacy for affordable housing in the state of 

Florida. The Coalition has a significant staff presence 

in St. Petersburg, which is one reason the 

organization chose St. Petersburg as the site for this 

study.   
 

For more details:  

Ashon J. Nesbitt,  

Florida Housing Coalition  

850-878-4219 / nesbitt@flhousing.org  

www.flhousing.org  

mailto:nesbitt@flhousing.org
http://www.flhousing.org/
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The Opportunity Fund by 

BBIC, Leveraging the 

Opportunity Zone Program 

(Under Formation)  
◼ Map Source: Novogradac  

 

IDEA:  
Leverage the new federal Opportunity Zone Program to 

create a local Opportunity Fund targeting South St. Pete’s 

newly-designated Opportunity Zone.  

 

The U.S. Treasury Department Opportunity Zone 

Program is still new and taking shape. Opportunity 

Zones, as established in the federal Tax Cut and Jobs 

Act of 2017, encourage long-term investment and 

job creation in targeted communities by reducing 

taxes for job creators. Opportunity Zones maintain 

their designation for 10 years. The program 

encourages private investment in these zones by 

providing a tax incentive for investors who invest in 

qualified businesses and property in these areas.  

 

Basics About the Opp Zone Program 
  

Q: Who determines Opportunity Zones?  

The act allows state Governors to nominate up to 

25% of eligible census tracts as Opportunity Zones. 

Tracts are ultimately designated by the U.S. Dept of 

the Treasury. Florida was able to nominate 427 tracts.  
 

Q: What are low-income census tracts?  

A census tract is designated as Low-Income when 

20% or more of households in the tract fall below the 

poverty line or the median family income in the tract 

is below 80% of the statewide median income. NOTE: 

Florida chose not to nominate contiguous tracts so 

that areas with the most need could be designated. 
  

Q: What is the current status of the program?  

The Internal Revenue Service is managing a rule-

making process to designate Opportunity Funds to 

be eligible to invest in these zones.  
 

Q: What are Opportunity Funds?  

Opportunity Funds and their investments will be 

private-sector driven. They are designated through 

the U.S. Dept of Treasury and the IRS as eligible 

based on rulemaking still taking shape. Opportunity 

Funds must invest 90% of their fund in Opportunity 

Zones to receive tax benefits, which will vary by the 

years the investment is held. Local communities will 

promote their Zones to qualified Opportunity Funds 

to secure investments and bring development to 

local businesses and families. Federal officials issued 

a second set of proposed regulations for the 

program in April 2019. According to them, the 

guidance makes it easier for Opportunity Funds to 

comply with the requirement that a fund has 90% of 

its assets invested in the Zones and expands working 

capital safe harbors. The proposed regulations also 

provide clarity on treatment of gains on long-term 

investments, ownership and operation of the 

business, and what constitutes Qualified Opportunity 

Zone Business Property. 

 

Emerging BBIC Opportunity Fund  

The Tampa Bay Black Business Investment Corp. 

(BBIC) has invested substantially in research and 

development toward the creation of a Qualified 

Opportunity Fund (QOF). BBIC is currently cultivating 

investor relationships, while also working with 

community partners to identify potential 

development projects and operating concerns that 

may access equity from the new QOF.  

 

For more details:  

Brent Everett, Sr. Business Development Officer & 

Portfolio Manager, Tampa Bay Black Business 

Investment Corporation (U.S Treasury-Certified CDFI) 

813-425-2043 

beverett@tampabaybbic.com  

www.tampabaybbic.com 

 

mailto:beverett@tampabaybbic.com
http://www.tampabaybbic.com/
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Tangerine Center Collaborative Redevelopment  

RFP: www.stpete.org/construction_services_and_permitting/real_estate/docs/Tangerine%20Plaza%20RFP%20Final.pdf  

  

IDEA:  
Create a development partnership among 

multiple developers to revitalize 

Tangerine Center as a hub for 

community-owned businesses.  

 

In 2018, the City opened and closed a 

solicitation process that sought 

proposals from developers to 

redevelop City-owned property at 

1794 22nd Street S., a site previously 

known as Tangerine Plaza, now named 

Tangerine Center. The Center is a 

48,500 sq. foot retail space formerly 

anchored by a Sweetbay Supermarket 

and subsequently anchored by a 

Walmart. Its assessed value is $4.24 million.  
 

6 Development Concepts  

The City received 6 proposals in response to its 

solicitation (see below, summarized by Tampa Bay 

Times article), but ultimately decided not to accept 

any of the proposals. According to City leaders, the 

intent is to reissue an RFP that includes the subject 

site of Tangerine Center. One Community PDC 

Member Roy Binger (whose firm was one of the 

respondents to the RFP), has suggested that other 

respondents be approached about partnering to 

develop a project. One other respondent expressed 

willingness to partner.  

 

1 Developer: Binger Financial 

Cost: $3.43 million for phase 1  

Idea: Renovate 39,000 square foot grocery store and 

turn it into a farmer’s market and food court. Add 

retail space and professional athletic training facility. 

Jobs: 106 part- and full-time jobs created. 
 

2 Developer: Blue Sky Communities 

Cost: $22.1 million total ($20.3 million for residential) 

Idea: Demolish plaza and build 84-107 affordable 

home units and 10,000 s.f. non-chain grocery. 

Jobs: Create 19 full-time jobs 
 

3 Developer: CDC of Tampa 

Cost: $1.567 million 

 

Idea: Redevelop plaza into a 15,000 s.f. grocery, 

21,500 s.f. department store, 2,500 s.f. seafood 

restaurant and add 8,000 s.f. of local storefronts. 

Jobs: Create 40 to 50 part- and full-time jobs 

 

4 Developer: TCII Capital Group 

Idea: Split space for a smaller grocery, fitness center, 

soft goods, medical supplies and discounters. 

Cost: $1 million 

Jobs: None listed. 
 

5 Developer: United Against Poverty 

Idea: Renovate plaza into a "one-stop shop" for 

services for low-income residents, such as a member 

share grocery program. 

Cost: $3.3 million 

Jobs: 23 part- and full-time jobs 
 

6 Developer: United Skates of America 

Idea: Convert only part of the former grocery (18,000 

square feet) into a roller-skating rink with a pizza 

cafe and arcade game area. 

Cost: $550,000 to $675,000 (covered by City).  

Jobs: 20 to 25 part- and full-time jobs 
 

For more details:  

Brian Caper, AICP 

Economic Development, City of St. Petersburg 

727-893-7035 

brian.caper@stpete.org 

 

http://www.stpete.org/construction_services_and_permitting/real_estate/docs/Tangerine%20Plaza%20RFP%20Final.pdf
https://www.tampabay.com/news/localgovernment/Tangerine-Plaza-ideas-Housing-A-farmers-market-A-skating-rink-_170722858
https://www.tampabay.com/news/localgovernment/Tangerine-Plaza-ideas-Housing-A-farmers-market-A-skating-rink-_170722858
mailto:brian.caper@stpete.org
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The Mainframe  
 

IDEA:  
The Mainframe is a Tampa Bay-based initiative to 

support the growth of black technologists and 

entrepreneurs throughout Florida.  
 

The article below (excerpts), by the St. Pete Catalyst, 

describes The Mainframe initiative and the inspiration of 

its founder James Faison, below.  

The Mainframe aims to elevate Tampa 

Bay’s black tech professionals 
 

As businesses increasingly look to reflect the 

demographics of their customers, The Mainframe 

could play a key role says James Faison, organizer of 

the program. The Mainframe hosts skill-building 

workshops and events, links entrepreneurs to 

mentorship and funding opportunities, and connects 

corporate employers to local black tech talent. 

 

Faison says, “With diversity — not just black tech 

talent, but all sorts of demographics and beliefs and 

backgrounds — you want to have a landscape that is 

truly reflective of the community.” 

 

Faison, a 12-year insurance professional, launched 

The Mainframe after noticing how African-Americans 

were often missing at the tech events and meetups 

he attended. The Mainframe’s first event was held in 

the summer of 2018. A second was in October.  

 

Faison thought 25 people would show up for the first 

event in June; 70 attended. Faison said the turnout 

gives credence to findings by Brookings Institution 

that Tampa and St. Petersburg have a relatively high 

concentration of black residents with engineering 

and science degrees. The study showed in St. 

Petersburg, 27% of African Americans with bachelor’s 

degrees hold degrees in science or engineering, 

which the Brookings study calls an “asset” for 

employers, especially tech companies.  

 

Black workers represent more than 12% of the 

overall workforce in the United States, according to 

the U.S. Bureau of Labor Statistics, but only 7% of the 

U.S. high-tech workforce, Bloomberg reported. Black 

tech workers also make less money than white tech 

workers, TechCrunch said. 

 

“The Mainframe has the potential to inspire fresh 

talent to enter tech fields; provide them an inclusive, 

safe environment to support each other; and build  

the necessary connective tissue between individuals, 

companies and organizations to allow black talent to 

fill an increasing number of our region’s open 

positions,” said Daniel James Scott, co-executive 

director of Tampa Bay Tech. 

 

The Mainframe’s overall goal is to bring together 

startup founders and engaged citizens who want to 

see Tampa Bay’s black tech ecosystem move forward.  
 

For more details:  

https://stpetecatalyst.com/influencers/james-faison/ 

 

Diverse Equity Pipeline 

IDEA:  
Create an equity capital pipeline 

connecting more minority entrepreneurs 

access equity for growth.   
 

One Community representatives met with leaders of 

The St. Petersburg Group (SPG) which is helping to 

develop the capacity and talent of pre-revenue and 

start-up firms. The idea that surfaced from early talks 

was the creation of a diverse equity capital pipeline, 

beginning with a cohort training of One Community 

stakeholders who want to learn about equity access 

by entrepreneurs whose concepts have potential. 

The 2020 Plan team has provided a scholarship for 

James Faison (above) to complete an SPG-created 

accelerator program that may help launch the equity 

pipeline concept.  

https://www.brookings.edu/blog/the-avenue/2018/08/02/clusters-of-black-stem-graduates-offer-a-map-for-future-investment/
https://www.bls.gov/spotlight/2018/blacks-in-the-labor-force/home.htm
https://www.bls.gov/spotlight/2018/blacks-in-the-labor-force/home.htm
https://www.bloomberg.com/news/articles/2018-06-08/tech-companies-still-aren-t-hiring-black-workers
https://techcrunch.com/2018/02/08/black-people-in-tech-are-still-paid-less-than-white-people-according-to-hired/
https://stpetecatalyst.com/influencers/james-faison/


Summary: 19 Big Ideas ◼ 10 

Pooled Equity Fund for Business Growth  

 
 

IDEA:  
Create a community-targeted pooled equity investment 

model to help businesses reach Stage 2 or 3 of growth.  

 

Still in concept stage, local entrepreneurs are testing 

the idea of pooling equity capital to help fellow 

entrepreneurs achieve “breakthrough”  levels of 

business success. Annie’s Beauty Supply Store will be 

the first subject business to test the idea.  
  

The store is owned by Annie Tyrell, a well-known 

community leader who supports a host of local 

causes. She is an officer with the St. Pete Business 

League and a member of the One Community Plan 

Development Committee, in addition to volunteering 

with National Council of Negro Women’s St. Pete 

Chapter and Witness of the Kingdom Church.  

  

But Annie’s Beauty Supply has struggled for much of 

its six-year history. It was originally opened in a 34th 

Street storefront in 2013, then downsized to a 750 

square foot space on 22nd Street South. The move 

happened in February 2016.  

  

Lack of scale and a small inventory limit the store’s 

profitability. Tyrell has had to dip into her retirement 

fund to keep the venture afloat. After leaving her role 

as Director of Clearwater’s Willa Carson Health & 

Resource Center in 2013, she opened Annie’s Beauty 

Supply while still working nights at the VA Hospital 

as an R.N. Tyrell continues to work at the Hospital by 

day and checks on the store in the evenings.  

  

Gypsy Gallardo, CEO of the 2020 Plan, sees Annie’s 

as ideal for the pooled equity concept. “Ms. Annie is 

rich in social capital but has always lacked the scale 

of operations needed to compete with the larger 

beauty supply stores that dominate in South St. Pete. 

With the good will she’s created through community 

work, Ms. Annie’s store could be a blow-up success if 

it had the inventory to compete.”  

  

Meanwhile, Eckerd College ASPEC members have 

begun to support Annie’s. Ernie Mahaffey, who is a 

member of ASPEC’s Entrepreneurship & Community 

Development Interest Group, is developing a 

business coaching model that will match Tyrell and 

other local entrepreneurs with seasoned business 

coaches to help them develop a vision for growth.  

  

The efforts will dovetail. Gallardo will lead equity 

raising efforts for Annie’s. Tyrell estimates that 

$80,000 is needed to move into a larger space with a 

larger inventory and more online sales capacity.  

  

Ideal Businesses for Pooled Equity  

▪ In sectors that rely heavily on African American 

patronage but that don’t generate substantial 

economic impact for African Americans  

▪ Owned by people of good standing whose good 

will can help attract equity  

▪ With 3 years or more in operation, formally  

▪ With the potential to breakthrough to Stage 2 or 3 

of growth  

 

For more details:   

Tahisia Scantling, Advisor, Crossroad Consulting &  

2020/OneComm Districts & Corridors Promotions Consultant  

800-867-5503 / tahisia@crossroadconsulting.biz

◼ This photo, taken 

during a 5th Anniversary 

celebration at Annie’s 

Beauty Supply, shows the 

storefront on 22nd Street 

South where the business 

occupies 750 square feet 

of space. The store is 

located at 920 22nd St. 

South in St. Petersburg.  

mailto:tahisia@crossroadconsulting.biz
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Districts & Corridors Promotion Plan  

 
 

IDEA:  
Create an organized promotion plan to increase tenancy 

and business development along major commercial 

corridors in South St. Petersburg.  

 

This concept emerged out of the One Community 

Plan development process. Originally, planning 

leaders envisioned a project to help revive the 

Deuces corridor (22nd Street S.) and requested 

project ideas from the Deuces Live board. The 

Deuces board requested support of its Joint Master 

Plan with Warehouse Arts District and submitted two 

ideas to One Community: assistance seeking finance 

and partners to develop a real estate project, Deuces 

Village, and expand the Main Street concept to 16th 

Street and MLK Streets South.  The ideas morphed 

over time to the creation of a new effort to promote 

multiple corridors in South St. Pete, e.g., MLK, 22nd, 

16th and 49th Streets. The 2020/One Community 

team hired a consultant (Tahisia Scantling, CEO, 

Crossroad Consulting) to serve as a Districts & 

Corridors Promotion Consultant leading a start-up 

work plan to promote major South St. Pete corridors.  
 

The goals will be to increase tenant occupancy & 

improve property management practices along the 

corridors, while attracting more developers to 

targeted corridors. A major focus will be to help 

more local entrepreneurs prepare for and access 

lease space, including shared space leasing and 

micro office spaces.  

  

Crossroad Consulting’s work– beginning in March 

2019 - will be to: ‘ 

▪ Partner with business associations on the corridors 

to host meetings with current and future potential 

tenants to discuss their needs and space 

possibilities.  

▪ Create a shared space model to encourage 

affordable commercial rentals along the corridors.  

▪ Host a workshop to educate business owners on 

leasing space or purchasing commercial property. 

▪ Host a tour of available spaces to rent or purchase 

along major corridors in South St. Pete.   

▪ Attend District & Corridor Work Group Meetings 

of the Grow Smarter Initiative.   

▪ Develop a database of available lease or purchase 

space in South St. Petersburg primarily.   

 

49th Street Development Project  

Brother John Muhammad reports that a group of 

business owners and community leaders has created 

a project to build a 49th Street Business Association 

specifically for the St. Petersburg side of the street 

(49th Street is a dividing line between the cities of St. 

Petersburg and Gulfport). The 2020/One Community 

Districts & Corridors Promotions project will meet 

with 49th Street leaders to discuss points-of-

partnership.  

 

For more details:   

Tahisia Scantling, Advisor, Crossroad Consulting &  

2020/OneComm Districts & Corridors Promotions  

800-867-5503 / tahisia@crossroadconsulting.biz 

OR  

Veatrice Farrell, Executive Director, Deuces Live 

727-433-8237 / deuceslivestpetemainstreet@gmail.com  

◼ IMAGE SOURCE: 

Kisinger Campo & 

Associates, for 

Deuces Live/  

WADA 

 

mailto:tahisia@crossroadconsulting.biz
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Supplier Diversity 

Demonstration Project  

By Florida Statewide Minority Supplier 

Development Council Expansion Plan  

About the Council: http://www.fsmsdc.org/  
 

 
 

IDEA:  
Expand supplier diversity programs among local anchor 

institutions and corporations; increase the number of 

minority-owned firms leveraging such programs.  

 

The Florida State Minority Supplier Development 

Council (FSMSDC) continues to expand its work in 

the Tampa Bay region, as the state leader in supplier 

diversity and inclusion programming, and the largest 

minority business organization in Florida. FSMSDC is 

a non-profit founded in 1975 with a goal to increase 

purchasing from minority firms by corporate and  

government entities, while growing the capacity of 

minority firms through hands-on assistance, training 

and access to technology and capital resources. 

 

FSMSDC is one of 23 regional affiliates of the 

National Minority Supplier Development Council, 

which works with 12,000 certified minority-owned 

firms and 1,750 corporate members, including 

America’s top publicly and privately-owned 

companies, foreign firms, and anchor institutions.  

 

FSMSDC has a statewide staff working with 150 

corporate and public buying partners, and 1,000 

certified MBEs. It has contributed to $30 billion in 

products and services procured from MBEs since its 

founding. Some of FSMSDC’s larger efforts include:  

 

◼ FSMSDC serves as administrator of the Florida 

Dept of Transportation (FDOT) Disadvantaged 

Business Enterprise (DBE) Specialized Development 

Program (SDP), assisting prime contractors in 

meeting their goals for contracting with DBEs on 

projects that are $50 million or larger, across the 

state. Over the past five years, the program has 

helped DBEs win over $1 billion in contracts. 
 

◼ FSMSDC is operator of the Minority Business 

Development Agency’s (MBDA) Orlando & Miami 

Business Centers, delivering business consulting to 

200 MBEs over the past three years. Six staff assist 

MBEs in obtaining large contracts; executing 

financial transactions; accessing corporate supply 

chains; facilitating joint ventures, teaming 

arrangements, and mergers and acquisitions; and 

conducting export transactions. Combined, the goal 

of the Centers is to help MBEs garner $390 million in 

procurement contracts and financial transactions 

each year, for firms 51%+ owned or controlled by 

African and Hispanic Americans, American Asians 

and Pacific Islanders, Native Americans, Asian Indian 

Americans and Hasidic Jewish Americans. 
 

Tampa Bay Expansion & St. Pete Pilot  

FSMSDC has had a Tampa-affiliate office since 2013 

and has invested in growing its Tampa Bay area 

presence with new staff and partnerships. Most 

recently, FSMSDC partnered with the 2020/One 

Community Plan team to create a Demonstration 

Project for expansion of the FSMSDC’s programs in 

St. Pete with a goal of recruiting five corporate and 

anchor institution partners to create or enhance 

their supplier diversity programs, and to help 20 

minority business enterprises (MBEs) to become 

certified and active with the FSMSDC securing 

contracts with corporate and government 

organizations. 

 

The Council’s national Vice President Farad Ali and 

FSMSDC board members anchored a Power of the 

Collective convening, in March 2019, at the St. 

Petersburg Chamber, to discuss the demonstration 

project. The event was part of a One Community 

series of Subject Matter Expert convenings. It was 

co-hosted by a dozen organizations. 

One Community led a group of 31 entrepreneurs 

from St. Pete on a three-day trip to attend the 34th 

Annual Business Expo by the Council (April 10-12, 

2019). The journey provided invaluable learning and 

relationship-building experiences that have already 

resulted in new revenue and opportunities among 

entrepreneurs in the traveling group.  
 

For more details:  

Learn more online at www.fsmsdc.org or reach the 

Florida State Minority Supplier Development Council 

by phone at 305-762-6151.  

http://www.fsmsdc.org/
http://www.fdotdbeservices.com/
http://www.fdotdbeservices.com/
http://www.fdotdbeservices.com/
http://www.fdotdbeservices.com/
http://www.fsmsdc.org/
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The One Community Grocery Co-op  

 

   
  ◼ Founders & members of the One Community Grocery Co-op  

 

IDEA:  
Create a grocery coop in South St. Petersburg to grow 

healthy food access and inspire other business co-op 

initiatives.  

 

A Weekly Challenger article describes the project  

(below, excepts).  

St. Pete’s first grocery co-op 

announces incorporation 
  

A group of founding members announced the 

incorporation of St. Petersburg’s first cooperatively 

owned grocery store. This group of citizens arose 

and formed out of the New Deal for St Pete, a locally 

based community group that reflects the actual 

needs and wishes of city residents. 

 

The New Deal for St Pete grew out of the People’s 

Budget Review that surveyed 1,400 residents on how 

they would like to see our city’s resources used. One 

of four points revealed was for funding cooperative 

business development, emphasizing the need for a 

community-owned grocery co-op. 

 

A small group interested in the idea of a grocery co-

op came together and attended the “Up and Coming 

Grocery Co-op Conference” in Milwaukee in March. 

This once a year conference, attended by 60 grocery 

co-ops, is a high energy, one-stop-shop for forming, 

opening and running food co-ops. 

 

This loosely formed group, now identified as the One 

Community Grocery Co-op and includes Erica 

Hardison, Judith Turner and Leigh Davis, returned 

home with a new mission and with one of the four 

$1,100 scholarships given out to attend next year’s 

conference. These new founding members returned 

home to start the process, which on average takes 

three years to open the doors. 

 

Florida has two other grocery co-ops, New Leaf in 

Tallahassee and Ever ‘man’s in Pensacola. The One 

Community Grocery Co-op is the third known 

grocery co-op in Florida and the first in St. 

Petersburg. 
 

Forming a grocery co-op can be a complicated 

process; the Food Co-op Initiative, specializing in 

grocery co-op development, provides their 

consulting service at no charge and has been invited 

by the group to help with the process. 

 

About One Community Grocery Co-op 

Founding members have grown to include leader 

Erica Hardison, Royce Wheeler, Rick Coleman, Judith 

Turner, Winnie Foster, and Sheral Redwood-Adams. 

They meet at Pinellas Technical College in the newly 

formed Food System Center to plan the next steps 

for building the co-op.  

 

One class per quarter offered is “Steps to Starting a 

Grocery Co-op” from 6-8 p.m. This class reviews the 

process that needs to be followed, along with 

examples of food co-ops and updates on One 

Community Grocery Co-op. 

 

For more details:  

To learn more or join the grocery co-op, please 

contact Erica Hardison at 727-308-1939 or 

OneCommunityGroceryCoop@gmail.com 

 

http://theweeklychallenger.com/a-new-deal-for-st-pete/
https://www.facebook.com/peoplesbudgetreview/
https://www.facebook.com/peoplesbudgetreview/
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Incubator spaces for entrepreneurs to thrive! 

This was the single biggest theme to emerge 

from the One Community Plan development 

process. This was inspired, in part, by a group 

trip by One Community stakeholders to tour 

the famous American Underground incubator 

and co-working space in Durham.   

 
Multiple concepts emerged around incubator and 

co-working spaces as a much-needed facet of the 

emerging entrepreneurial ecosystem in St. Pete. As it 

stands, patrons of such spaces in St. Pete are 

overwhelmingly white; too few African Americans are 

leveraging the opportunity.  

 

The One Community Plan Development Committee 

has looked at several incubator and space models 

including the American Underground and Invictus 

Co-working space in Durham, North Carolina, the 

1647 Coworking Space in Chicago, Illinois and the 

5508 Co-Working & Collaboration Center in Tampa.  

 

Incubator Promotion 

Partnerships 

 
 

IDEA:  
Create incubator & co-working spaces and incubator 

promotion partnerships to help more African Americans 

leverage the opportunity.   
 

The idea to promote existing incubator spaces came 

from One Community PDC members Dr. Cynthia 

Johnson and Nikki Capehart. One idea proposed by 

Gypsy Gallardo was to create a partnership with the 

current Tampa Bay Innovation Center to recruit more 

African American entrepreneurs to the downtown 

incubator. If and when the County builds a new, 

purpose-built facility, the inclusion plan can be 

expanded. Ongoing capital raising efforts are being 

done to secure funding for construction and 

operation of the new facility. Pinellas County leaders 

have committed $4.5 million and are seeking a $7.4 

million grant from the EDA to support this effort. 

They are working with City of St. Pete leaders to 

secure the land and other financial support for 

construction of the new incubator.  
 

A separate idea, by One Community PDC members 

Nikki Capehart and Tahisia Scantling, is to transform 

local spaces into incubation, co-working and micro 

office space. Capehart is exploring a concept to use 

an existing, operational commercial facility in St. 

Petersburg that has underutilized space, and to 

transform it with mobile modular co-working 

furniture that can be moved and stored when the 

space is being used for other purposes.  
 

Tech Biz Center at 

Midtown Gym or Similar 

Space 

IDEA:  
Develop a technology incubator, co-working and training 

space in the heart of Midtown.   

 

One Community PDC members Watson Haynes, CEO 

of Pinellas County Urban League and Albert Lee, CEO 

of Tampa Bay Black Business Investment Corporation 

brainstormed the idea of a technology business 

center in a meeting with 2020 and the City Urban 

Affairs Director Nikki Capehart. The group’s initial 

line of thought is that such a center could house 

incubator and co-working space as well as training 

space for programs that build the tech talent supply 

chain of workers for local jobs in tech-related fields.  

 

The Midtown Gym was identified as a possible site 

for a tech center, but other sites are possible. Some 

initial planning and outreach steps are underway to 

explore this idea and possible locations.  

 

For more details:   

Watson Haynes, II, CEO,  

Pinellas County Urban League  

727-327-2081 / whaynes@pcul.org 

mailto:whaynes@pcul.org
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Create Economic Development Institute or 

Development Corporation  
 

IDEA:  
Create a specialized organization devoted to 

implementation of the One Community Plan and 

economic growth programs.  

 

Following the One Community trip to Durham, NC, 

several One Community PDC members voiced the 

need to create an organization to lead implementa-

tion of the One Community Plan over 10 or more 

years. The group was inspired by The Institute 

(previously The Institute of Minority Economic 

Development) in Durham, which has a strong track 

record in supplier diversity & inclusion and minority 

business training and equity initiatives.  

 

 
◼ The Institute is located on Black Wall Street in 

Durham, North Carolina. It and other organizations 

were explored by One Community leaders  

 

The creation of such an entity would provide a 

centralized infrastructure to support the fruition of 

the big ideas on the drawing board (by One 

Community & others). PDC members have reviewed 

several organization types, including:  
 

• An Economic Development Corporation (EDC) 

• A Community Development Corporation (CDC) 

• An Economic Development Organization (EDO) 

• A Think Tank   

 

Such an entity would also fill a gap in South St. 

Petersburg’s development capacity. Unlike Tampa 

and other cities across America, St. Pete does not 

have an organization leading EDC, EDO & CDC 

functions specifically in and for South St. Pete. 

Tampa has several successful CDCs, such as the CDC 

of Tampa, University Area CDC and West Tampa 

CDC. Here in St. Pete, there are downtown-based, 

mainstream groups such as the St. Petersburg EDC 

and Downtown Partnership, but none focused on the 

specific growth opportunities for South St. Pete.   

 

The One Community Planning Leader Group is 

evaluating whether there is a need and support for 

of this type of entity.  

 

For more details:   

Watson Haynes, II, CEO,  

Pinellas County Urban League  

727-327-2081 / whaynes@pcul.org 

 

Wealth Building Campaign 

 
 

IDEA  
Develop a large-scale wealth-building marketing and 

support initiative to engage hundreds of families in 

wealth building actions.  
 

The Collective Empowerment Group of the Tampa 

Bay Area (CEGTBA), as an anchor partner to the One 

Community planning process, has proposed the idea 

of a large-scale wealth-building campaign to engage 

more African American families and individuals in 

wealth-building actions such as saving, investing, 

and insuring their income and assets. CEGTBA has 

circulated the Generational Wealth Pledge for Black 

Families by BlackandMarriedwithKids.com as one 

strategy. The idea for a local campaign is to recruit 

500 families to take the pledge, then support them 

to follow-through with wealth-building services 

through firms such as Binger Financial and James 

Insurance.  
 

For more details:  

Pastor Louis M. Murphy, Sr.,  

Senior Pastor, Mt Zion Progressive MB Church  

lmurphy@mzprogressive.org / 727-894-4311 

mailto:whaynes@pcul.org
mailto:lmurphy@mzprogressive.org
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Comprehensive Community Development & Financial 

Capacity-Building Program  
 

IDEA:  
Implement or replicate Self-Help’s full suite of 

financial capacity-building and community 

development finance programming.  

 

Over the years, many community leaders have 

discussed and explored the creation of a credit 

union in South St. Petersburg. The Midtown 

Strategic Plan (2001) identified the opening of a 

bank branch in Midtown as a top priority for 

advancement.  

 

A GTE Federal Credit Union branch was opened in 

response to the expressed need. Yet the branch 

has not enjoyed support or membership as 

broadly as predicted.  

 

Over the past year, conversation was sparked 

anew following One Community’s trip to Durham, 

where a group of St. Pete community leaders was 

introduced to the expansive programing of Self-

Help Credit Union and its affiliate organizations.  
 

 
 

This led several One Community PDC members to 

propose the idea of creating a portfolio of Self-

Help programming here in St. Pete, which may or 

may not include the creation of a physical credit 

union branch.  
 

For more details:  

The idea does not yet have a point-of-contact. It 

remains in idea stage. With general feedback, 

please email OneCommunityPlan@gmail.com.  

 

What Self-Help Does  
From Self-Help Who We Are Document 2017  

 

Consumer Financial Services  

• Our full-service credit unions serve more than 145,000 

members online and through 45 locations in North 

Carolina, California, Florida, Greater Chicago and 

Milwaukee. We offer market-rate deposit accounts, 

personal loans for people of all incomes, and more. 

Commercial Lending 

• We lend to small and large businesses to create jobs, 

expand opportunity and contribute to wealth.  

• We lend to help communities thrive—like nonprofits, 

child care centers, public charter schools, sustainable 

food systems, solar farms, affordable housing, faith-

based organizations and more. 

Home Lending  

• We provide home loans with fair terms and reasonable 

rates, focusing on low- to-moderate-income buyers. Our 

secondary market program partners with other financial 

institutions bring affordable mortgages to thousands of 

homebuyers nationwide. We support homeowners 

throughout their mortgages, and work with families 

facing foreclosure to help them stay in their homes.  

Real Estate Development 

• We develop commercial real estate that spurs 

community revitalization and anchors neighborhoods.  

• We restore historic buildings and generate new 

community assets by combining tax credits, public-

private partnership funds, and debt in innovative 

financing structures. 

• We use green building practices that improve energy 

efficiency, reduce waste.  

Policy and Advocacy  

• Through our research and policy arm, the Center for 

Responsible Lending, we publish groundbreaking 

research and promote policy solutions that encourage 

responsible lending, end abusive financial practices and 

ensure a fair and inclusive financial marketplace.  

• We share our expertise and research to help the 

financial services field better serve low-income families.

mailto:OneCommunityPlan@gmail.com
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The New Image News Project  

 
◼ 12 of the outstanding people nominated for coverage by One Community PDC, as part of the 

 New Image News Project.  

 

IDEA:  
Develop a multi-media team and campaign to raise the 

profile of positive people and news about business, 

innovation and “community” in South St. Petersburg.  

 

This idea was first conceived by Brother John 

Muhammad, Jabaar Edmonds and Gypsy Gallardo in 

2017, and was reintroduced by One Community PDC 

member Antonio Brown in the early days of the One 

Comm planning year. PDC member Kory Outlaw 

contributed creative energy as well.  

 

The idea, in essence, is to help change the prevailing 

negative media image of South St. Petersburg by 

creating, airing and promoting media products such 

as TV commercials showcasing the many people who 

are charting successes in the community – but whose 

successes are not widely known or celebrated. The 

project would have the added benefit of using 

community businesses for production of content 

(such as interviews on social media).  

 

The impetus for the idea is the reality that the image 

of African Americans in St. Pete is tarnished by false 

perceptions of ubiquitous failures; it’s a perception 

that has too few positive media images and stories 

as a counterweight.  

 

The project is already happening on a pilot scale 

through an organization called Community 

Development & Training Center (CDAT), which was 

founded by Brother John and Jabaar. The duo has 

created and continues to lead three positive media 

products:  

 

▪ The Lakeside Chat interview series which has 

produced two dozen interviews with city and 

community leaders, against the backdrop of a 

lakeside gazebo in Childs Park.  

▪ Tampa Bay Breakfast Club radio show and 

podcast hosted weekly.  

▪ Smart is the New Gangsta, a grassroots media 

event series using themes and messages that 

support a culture shift.  

 

The original idea team also discussed the launch of a 

weekly or monthly newspaper called New Image 

News, to produce a steadier stream of positive news 

about the life and times of South St. Petersburg, and 

the people who live and work there.  

 

As a guiding model, the team will further explore the 

FrameWorks Institute (which was recommended to 

One Community by a partner organization – Unite 

Pinellas).  

 

For more details:  

Jabaar Edmonds, Co-Founder 

Community Development & Training Center  

727-320-6264 

jabaaredmond@ymail.com 

mailto:jabaaredmond@ymail.com
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